Listening Britain

An overview of the UK online audio market

Online Audio Definition

On-demand music services, podcasts, and live radio via desktop/laptop,
tablet, smartphone and smart speaker and any listen again.

In winter 2021

people in the UK listened
33 2 to online audio (60% of
o 15+ population)

In spring 2020 In spring 2019

29.0m 28.5m

people listened people listened
to online audio to online audio

Demographic breakdown of listeners

CD2E

FEMALE

48% 39%

Time spent listening to online
audio each week

15-24 18.5 HOURS
25-34 177 HOURS
35-54 10.6 HOURS

o5+ 9.1 HOURS
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On average, men

listen to online audio
for

per week

Peak weekday
listening times:

Total online audio weekly reach on...
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Activities whilst listening to online audio
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PERCENTAGE ONLINE REACH

RELAXING WORKING / HOUSEHOLD DRIVING /  EATING / SPORTS / WASHING / SOCIALISING ANY OTHER OTHER  COMMUNI-  GAMING SOCIAL  SHOPPING
STUDYING  CHORES  TRAVELLING DRINKING / EXERCISE/ DRESSING INTERNET CATING MEDIA  (NOT ONLINE)
COOKING HOBBIES USE

2 2 o/ of people that listen to online
O audio listen exclusively online

This increased to

=_ S /%

in 15-24 year olds

Sample: 1,503 respondents
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