Listening Britain

An overview of the UK online audio market

Online Audio Definition

On-Demand music services, podcasts, and live radio via desktop/ laptop,
tablet, smartphone and smart speaker and any listen again.

49%

Time spent listening to online
audio each week

15-24 FR 14.8 HOURS

25-34 T 14.5 HOURS

35-54 NG 13.3 HOURS
55+ N 11 HOURS

ABCT I 13.4 HOURS

C2DE I 13.2 HOURS

Total time spent listening to B WEEKDAYS
online audio by time of day WEEKENDS

12AM - 2AM - 4AM - 6AM - 8AM-  10AM-  12PM 2PM - 4PM-  6PM-  8PM 10PM -
2AM 4AM 6AM 8AM 10AM 12PM - 2PM 4PM 6PM 8PM -10PM 12AM

TOTAL HOURS

rage, men

21

18 & 18
(F)

1

Reach of online audio

ANY LISTEN AGAIN /
CATCH UP RADIO

ON DEMAND MUSIC
SERVICES (E.G
SPOTIFY))

TOTAL PODCAST
DOWNLOADS

TOTAL LIVE
RADIO VIA IP

|AB audio advisory group members

N amvusic  2cast. '&‘ a0SWIZz  amaonadvertising audio experts

amitlionads Adobe

mj 8mg IECRWEE MECSAATCHI ©™hs

g?iobmi

:deezer

. - i
btargetspot  The Telegraph ) € @) Totalviedia \J TRITON  UNRULY wireless verizon’

..... of Mewrs

Sample: 2,238 respondents
Dates: July / August 2019

Source: Rajar MIDAS Autumn 2019




