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Time online

Key Changes: Jan-Mar 2020




Time Online % Change by Demographics: Jan-Mar 2020
Total Minutes increased by 8% - higher among 18-24s and 55+
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Average Time Spent Online Per Day by Demos Jan-Mar 2020

18+ Average Time Online increased by 17 mins to 3hrs 43 mins.
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All Categories

Key Changes: Jan-Mar 2020




Major Category Unique Visitor Change: Jan-Mar 2020 (%)

Government, Education & Health all withessed uplifts
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Category Unique Visitor Change: Jan-Mar 2020 (Millions)

News Sub-Categories added most visitors

Unique Visitor Increase (Millions) Unique Visitor Decrease (Millions)

News: Politics [N 70 6.1 1  Online Travel Agents
Business/Finance News [ 7.0 -6.0 I Travel - Information
Government [N 5.6 5.1 I Hotel/Resort & Home Sharing
Health - Information [ 4.3 3.6 I Real Estate
Technology News [ 4.1 3.5 I Ground/Cruise
Family & Youth: Kids [ 4.1 3.0 I Tickets
Food/Supermarket/Grocery [N 2.6 2.9 I Maps/GPS/Traffic
Gaming Information [ 2.3 2.7 N  Airlines
Health [ 2.0 2.2 I Automotive
Family & Youth: Education [ 1.7 2.0 I Apparel
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Major Category Time Online Change: Jan-Mar 2020 (%)

Government & Education experienced biggest % uplifts
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Category Time Online Change: Jan-Mar 2020

Social Networking, News and IM added most minutes

Total Minutes Increase (Millions)
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Growth Categories
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Retaill:
Food/Grocery

Key Changes: Jan-Mar 2020

« Unique Visitors +9% e
* Unique Visitors +2.6m
* Visits +49%

* Minutes +48%
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Grocery Retailers*: Unique Visitor Change Jan-Mar 2020
All Main Grocery Brands experienced uplifts

Unique Visitors (Millions) % Increase
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Food Retailers*: Unique Visitor Change Jan-Mar 2020
Food Delivery services benefited from lockdown

Unique Visitors (millions) % Increase
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Other Food Retailers: Unique Visitor Change Jan-Mar 2020
Smaller food and drink retailers experienced uplift in visitors
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News &
Information

Key Changes: Jan-Mar 2020

Total Minutes +28%
Ave Mins/visitor +103mins

Business/Financial News UVs +7m
Politics News UVs +65%



All News/Information: Unique Visitor Change Jan-Mar 2020
Top 10 News Properties all withnessed gains

Unique Visitors (Millions)
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News Categories: Usage Metrics % Change Jan-Mar 2020
People are consuming MORE news from a wide range of sources

Aggregator UV Increases

%
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UK Online Daily Newspapers: Unique Visitors Jan-Mar 2020

The Qualities all experienced >25% growth in visitors

Unique Visitors (Millions) % Increase
The SN UK | The Sun UK [ 10
THEGUARDIAN.COM et at— 35 ) THEGUARDIAN.COM . 48
DALY M AL CO. UK o EERETEo 34.0 DAILYMAIL.CO.UK [N 14
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TELEGRAPH.CO.UK ekt 7S 1 TELEGRAPH.CO.UK I 44
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Business/Finance News: Unique Visitors Jan-Mar 2020
An additional 7m adults visited Business News sites +23%

Unique Visitors (Millions)
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Politics & US News* Brands: Unique Visitors Jan-Mar 2020
UK Online users increasingly consuming Global content

Unique Visitors (Millions) Unique Visitors (Millions)
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Technology News: Unique Visitors Jan-Mar 2020
An additional 4m adults visited Technology News sites +13%

Unique Visitors (Millions) % Increase
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Facts & Stats : Unique Visitors Jan-Mar 2020
Growing use of ‘credible sources’ & ‘official stats’

Unique Visitors (Millions)
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Latest Economy Europe Health Coronavirus

Full Fact fights bad information.

We're a team of independent fact checkers and campaigners who
find, expose and counter the harm it does.

Q

People are looking for facts on..

Vo tofc check o 9. [l Vi poss n ook

The vaccine pictured is
one for dogs for canine
prompted to press 55 coronavirus. It does not
on asilent call from a protect against Covid-
mobile. And you should 19 and is not for
not hang up after humans.
typing 55. You should
in the recording try and cough, tap the
suggests they work, and handset or whisper to
Public Health England communicate on an
have confirmed the emergency call if
information is possible.

You will only be

This is incorrect. South
East Coast Ambulance
Service NHS Foundation

Trust, where the person

T c —

e informed

Get the latest news and advice on
COVID-19, direct from the experts.

UKC

Setting the industry standard for
online audience measurement



Social Networking

Key Changes: Jan-Mar 2020

 Total Minutes +8%
 Ave Mins/visitor +205mins




Social Networking : Unique Visitors Jan-Mar 2020
TikTok and Change.Org add most visitors

FACEBOOK
INSTAGRAM
Twitter

Pinterest

Linkedin
Snapchat, Inc
Reddit
CHANGE.ORG
Bytedance (TikTok)

Nextdoor
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Setting the industry standard for
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Social Networking: Ave Minutes Per Visitor Jan-Mar 2020
Facebook visitors spend an additional 77 minutes on the service

Average Minutes Per Visitor % Increase
FACEBOOK e RRCC < o FACEBOOK B 153
INSTAGRAM gy 160:2 INSTAGRAM J34
Twitter - 11222623 Twitter N34
Pinterest .5610'?1 Pinterest B 159
Linkedin - (63(552 Linkedin 11.2
Snapchat, Inc ‘75961.0 Snapchat, Inc - 10.4
Reddit g S92 Reddit-4.0 |
CHANGE.ORG | 2§ CHANGE.ORG B 228
Bytedance (TikTok) ‘2486.7 Bytedance (TikTok) - 9.7
Nextdoor 12%‘_11 Nextdoor e 12
m Jan-2020 = Mar-2020 P
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IM and Video Chat

Key Changes: Jan-Mar 2020

M minutes +32%
M Ave Mins/visitor +149mins




IM & Video Chat*: Unique Visitors Jan-Mar 2020
Consumers in lockdown have turned to Video Chat/Conferencing

Unique Visitors (Millions)
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* Houseparty (Mobile App)
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Google Duo (Mobile App)
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Source: Comscore MMX Multi-Platform, Adults 18+, Jan & Mar 2020, UK. MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone
browsing & apps, tablet browsing & apps.

*These properties were added manually to the list from a NON-IM category for comparison purposes . * Facebook IM data under investigation by Comscore
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IM & Video Chat*: Average Minutes per Visitor Jan-Mar 2020
Visitors are spending a lot more time on IM & Video chat apps

Average Minutes Per Visitor % Increase

WhatsApp ﬂB?,OO.S WhatsApp l 41.5
MESSENGER (Facebook) 4301 674.3 MESSENGER (Facebook) [l 56.5

"z00M g3t3 *ZOOM g 379

* Microsoft Teams EO'277.3 * Microsoft Teams G 0
* Houseparty (Mobile App) 15-5%.3 * Houseparty (Mobile App) _ 278.1
Skype 5527% Skype | 9.8
Viber put? 1 Viber g 308
Google Duo (Mobile App) %168 Google Duo (Mobile App)18.6 |
Hangouts (Mobile App) 9%'290_5 Hangouts (Mobile App) I 23.1
TELEGRAM &5 1312020 B Mar-2020 TELEGRAM M 69.9
ST T————— e § | {C)]1Y)

B COMSCOre oot Seting the indust sandard for

*These properties were added manually to the list from a NON-IM category for comparison purposes and the category has been relabelled ‘Video Chat’ online audience measurement



Government

Key Changes: Jan-Mar 2020

« Unique Visitors +19%
* Unigue Visitors +5.6m




Government : Unique Visitors Jan-Mar 2020
www.qoV.uk adds almost 10m visitors in a month

Unique Visitors (millions)

19.9 e
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http://www.gov.uk/

Health

Key Changes: Jan-Mar 2020

« Unigue Visitors +2m
e Visits +27%




Health Sites & Retailers: Unique Visitor Change Jan-Mar 20
Consumers are seeking health information and health products online

Health Sites: Additional Unique Visitors (millions)

BBC News Health

NHS Sites

WHO.INT

Mail Online - Health

* ASTHMA.ORG.UK
Meredith Health Group
MSN Health & Fitness
Nytimes Health & Science
CNN Health

HSE.IE

THELANCET.COM
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Healthcare® Retailers: Unique Visitors (Millions)
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Source: Comscore MMX Multi-Platform, Adults 18+, Jan & Mar 2020, UK. MMX Multi-Platform includes desktop browsing,
desktop video streams, smartphone browsing & apps, tablet browsing & apps.

*These were not listed in the Health and Healthcare retail categories so were manually added for comparison purposes
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Education

Key Changes: Jan-Mar 2020

« UVs +5% (+9% with kids)
* Mins +39% (+43% with kids)
* Visits +19% (+32% with kids)




Education: Unique Visitors Jan-Mar 2020
Home schooling has contributed to visitor growth across sites

Unique Visitors (millions)
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Entertainment

Key Changes: Jan-Mar 2020

e Mins +5%
 Ave Mins/visitor +65mins




Entertainment Apps Time Online Growth: Jan-Mar 2020

An additional 2.1 billion minutes on YouTube’s App is driving the increase

Minutes (Millions) % Increase
YouTube _253525?38 YouTube [l 7
Netflix PATE Netflix [l 6
YouTube Kids ??&14 YouTube Kids [ 16
Amazon Prime Video g 353 Amazon Prime Video [N 76
BBC IPlayer | 233 BBC IPlayer |1

Amazon Music | 382 Amazon Music [l 7
YouTube Music | 333 YouTube Music [l 5

Sky Go | 292 ® Jan-2020 m Mar-2020 SkyGo [l 7

Apple Music ﬁg Apple Music I 23
NOW TV | 23 NOw TV [ 21

%N B
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Categories Negatively Impacted Jan-Mar 2020

UKC
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online audience measurement



Top Growth Properties
& Mobile Apps

Jan-Mar 2020




Properties adding MOST Unique Visitors: Jan-Mar 2020
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*Worldometers.info web domain has replaced the ‘FreeStar’ property in this analysis as Worldometers was driving the growth online audience measurerment




Mobile Apps adding MOST Unique Visitors: Jan-Mar 2020

Additional 18+ Unique Visitors (Millions): Jan to Mar 2020
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Mobile Apps adding MOST Minutes: Jan-Mar 2020

Additional Minutes (Billions): Jan to Mar 2020 =

2.95
2.67
218 505 .02
0.52 0.50 (.43
I I I . 4 041039 033 (37 026 026 026 023 022 022 021 014
EE R R R EETes
N e O

R o X 3 g o < o A & S A D o & D
3 \ooo &S & L S & & R {2;9 SN & L L Q’/{\\\ .ébb @6
\ \ S 3 2 > Q Q) e
o & O R <L R @ O N D X 3 o N) N ST
UG T K R M L S Q
& v R A N <& &
oéoo @,b’\,o N ¥
@ v

w

'\‘.l,u.'
L ¥
L ¥
w

Source: Comscore MMX Multi-Platform, Adults 18+, Jan & Mar 2020, UK U K\\“—UJ \

- C o I I l S C o re MMX Multi-Platform includes desktop browsing, desktop video streams, smartphone browsing & apps, tablet browsing & apps Setting the industry standard for

online audience measurement




Top 20 Properties

Key Changes: Jan-Mar 2020




Top 20 ‘UV’ Properties: Unique Visitor Change Jan-Mar 2020

Unique Visitor % Change: Mar 20 v Jan 20 4 a1
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Top 20 ‘Time’ Properties: Time Online Change Jan-Mar 2020

Time Online (mins) Change %: Mar 20 v Jan 20 7 ==/
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UKOM  AboutUs From 2021

Q4 2019 UK Digital
Market Overview
report

News & Views

DIGITAL MARKET OVERVIEW.

Q3 2019 UK Digital
Market Overview
report

www.ukom.uk.net

Products & Access Contact

Q2 2019 UK Digital
Market Overview
report
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New Mobile Finance
Apps

WhatsApp's UK
Audience



http://www.ukom.uk.net/

I Contact Us

Find out more at:
Email us at:

UKOM


http://www.ukom.uk.net/
mailto:insights@ukom.uk.net

Categories Negatively Impacted Jan-Mar 2020

Real Estate/Property

i —= Unique Visitors -12% (-3.6m)

R SALE Minutes -25%

e ‘ Travel 1 ».'j_;: AR
R N .
' Hotels/home sharing -30% Uvs (-5.1m) h

Online Travel agents -25% Uvs (-6.1m)
Travel info -18% Uvs (-6m)

Airlines -22% Uvs (-2.8m)
Ground/Cruise -19% Uvs (-3.5m)

Automotive/Maps
Non-Grocery Retail
Total Unique Visitors -8% (-2.2m)
Total Minutes -35%

Autos Manufacturer Uvs -5%
Autos Manufacturer Mins -47%
Maps/GPS/Traffic - 8% Uvs (-2.9m)

Tickets -27% Uvs (-3m)
Clothing Apparel -7% Uvs (-2m)
Luxury goods/jewellery -16% Uvs

. Sport
Career Services & Development
Total Minutes -39%

- ) i
Career Resources -30% mins Ave Mins/visitor -42 mins

Job Search -26% mins

UKC

L] C O m S C o re Setting the industry standard for

online audience measurement



