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NEWS EDUCATION % HOBBIES & INTERESTS @

3/1 3/31 3/1 3/31 3/1 3/31

eCPM CHANGE

First Week March (1-7) vs. Last Week March (25-31)

NEWS 132%
SCIENCE 35%
HOBBIES & INTERESTS 22%
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CAREERS -16%
PERSONAL FINANCE -17%
REAL ESTATE -19%
TECHNOLOGY & COMPUTING -20%
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