












































































































Martin Galvin, Digital Trading Director, 

“A market that was already feeling the impact of long-term 
Brexit uncertainty, has been hit further in the wake of 
COVID-19. 

However, we remain realistically optimistic for H2 and 
beyond, with many businesses having a great opportunity to 
hold their nerve in order to gain disproportionate market 
share when we all come through this. What that pattern of 
demand will look like by then though will be almost 
impossible to predict.”

2020 UK advertising forecast pre COVID-19

GroupM forecast (pre COVID-19) Full year 2020 
forecast

UK Advertising Market +6.7%

Digital* +11.1%

Display* +10.1%

Search +9.5%



2020 UK marketing forecast – Q1 2020

Paul Bainsfair, IPA Director General, 

“These are undoubtedly the toughest overall trading times that any business and 
indeed any marketer will have ever experienced, but while we suspect the fuller, 
sharper extent of this global pandemic to be captured in Q2 data, the hope from 
this report is that we will see a more upbeat end to the year.”
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Total marketing budgets and business confidence: Breakdown of revisions to current budgets: 
















