


 

 

 

 

 

 

 

https://www.iabuk.com/goldstandard
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https://ukom.uk.net/top-twentys.php

https://iabeurope.eu/knowledge-hub/the-wider-socio-economic-and-cultural-value-of-targeted-
advertising-in-europe/

https://ukom.uk.net/top-twentys.php
https://iabeurope.eu/knowledge-hub/the-wider-socio-economic-and-cultural-value-of-targeted-advertising-in-europe/
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https://www.iabuk.com/goldstandard-advertisers

https://www.iabuk.com/goldstandard-advertisers


 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file

/1054643/benefits-of-brexit.pdf

https://www.gov.uk/government/publications/digital-regulation-driving-
growth-and-unlocking-innovation/digital-regulation-driving-growth-and-unlocking-innovation

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1054643/benefits-of-brexit.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1054643/benefits-of-brexit.pdf
https://www.gov.uk/government/publications/digital-regulation-driving-growth-and-unlocking-innovation/digital-regulation-driving-growth-and-unlocking-innovation
https://www.gov.uk/government/publications/digital-regulation-driving-growth-and-unlocking-innovation/digital-regulation-driving-growth-and-unlocking-innovation
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• Considering individual (prioritised) harms discretely 

• Building a clear and robust evidence base for individual harms that clearly 

describes: the precise nature of the harm, its causes and primary drivers, where 

and how it occurs (e.g. in which supply chains, business models, ad formats), its 

scale and prevalence (is it systematic, or isolated?), who is carrying out the 

activity, and the risks it poses to consumers 
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https://assets.publishing.service.gov.uk/media/60c21e54d3bf7f4bcc0652cd/Notice_of_intention_to_accept_binding_commitments_offered_by_Google_publication.pdf
https://assets.publishing.service.gov.uk/media/60c21e54d3bf7f4bcc0652cd/Notice_of_intention_to_accept_binding_commitments_offered_by_Google_publication.pdf
https://www.iabuk.com/user-identity/member-solutions
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https://www.gov.uk/government/consultations/online-advertising-programme-consultation/online-advertising-programme-consultation#:~:text=socially%20irresponsible%20adverts.-,Consumer%20harms,-Harmful%20advertising%20targeting
https://www.gov.uk/government/consultations/online-advertising-programme-consultation/online-advertising-programme-consultation#:~:text=socially%20irresponsible%20adverts.-,Consumer%20harms,-Harmful%20advertising%20targeting


9) 

https://www.iabuk.com/sites/default/files/public_files/APPENDIX-B-Professor-Andrew-Stephen-Expert-
Opinion.pdf

https://www.iabuk.com/sites/default/files/public_files/APPENDIX-B-Professor-Andrew-Stephen-Expert-Opinion.pdf
https://www.iabuk.com/sites/default/files/public_files/APPENDIX-B-Professor-Andrew-Stephen-Expert-Opinion.pdf
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https://iabtechlab.com/blog/using-disclosures-to-combat-fraud-collaboratively/
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https://www.iabuk.com/policy/infringing-website-list-iwl
https://www.isao.org/information-sharing-group/sector/trustworthy-accountability-group-tag/
https://www.isao.org/information-sharing-group/sector/trustworthy-accountability-group-tag/
https://www.isao.org/information-sharing-group/sector/trustworthy-accountability-group-tag/
https://www.tagtoday.net/winning_fight_against_ad-supported_piracy
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