






















ECN is the last window 
to impact in-office 
m-commerce purchasing

Screens are located in premium office 
entry & lift foyers 

Unlike transport environments, there is 
no other advertising clutter to distract 
the eye

Long dwell-time (45 seconds) as 
people wait for the lift or engage with 
visitors in the foyer

Brand safe and is 2X more trusted than 
other OOH formats 

40% 
would investigate 
online travel offers 
seen on ECN.

£800m 
spent on holidays 
by London office 
workers.



London office professionals in-person 
spending power = £14.8Bn

Source: Centre for Economics and Business Research, Opinium   

Food store retail £2.8bn
Fashion, clothing & footwear £2.6bn

Hospitality £2.3bn

Sports & recreation £1.8bn
Arts & Entertainment £1.6bn

Other retail (i.e Health & beauty, 
electronics, books & stationary, Jewelry & gifts) £2.0bn
Other services (i.e. Cleaning, 
personal grooming/care, optical,  travel) £1.8bn



Brand affinity (location) data re-affirms the 
consumer behaviour of ECN’s audience

Source: Brand Affinity data reflects the likelihood ECN audience is seen in this 
location compared to greater London population (Locomizer)
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Only ECN can offer 
close proximity to in-
store purchasing in the 
City of London
City of London bans advertising 
billboards (on-street) 

60%(?) of ECN screens are in the City 
of London

*ECN has 40% share of DOOH frames 
in the City of London
Total market: 603 DOOH frames 
ECN: total of 241 DOOH frames

Source: Space database 2025

67% 
would investigate 
local retail food 
offers seen on 
ECN.

£2.8Bn 
spent on in-store food 
retail by London office 
workers.
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