What is Discord, who is using it, and
how can marketers leverage it?
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Discord is a *and

and app that has

iNn recent years.

As Discord expands from

Its

, ROAST's Insights

team have done a deep-
dive on:

* What is Discord?

* Who s its audience?
« What marketsis it
popularin?

* How can marketers
leverage the platform?

VolP: Voice over Internet Protocol. A
technology that allows you to make voice
calls using a broadband internet connection
instead of a regular phone line)

Sources: TechJury, Business of Apps, Digital Trends

registered users

users every day

Discord’s direct revenues
are expected to be

UsD
in 2023

What is Discord?

Is a chat app that is used by
consumers to talk via voice, video or text

and hangout with their communities and
friends

Key uses and features:

Discord
itself from other platforms
or social channels through

its of chat
options.

It combines many of the
best features from

platforms such as

and ,with an

The of Discord
has made users embrace
it as both

and

and meet people
with

Discord offers private
and public servers.

are for
hanging out with
and are used for

that
are
described as a mixture of
and . Public
Discord servers are for
of a
to and
are
known for

with users of verified
Discord servers



Who is Using Discord? Male Genz

Discord is trying to

from being a
platform for gamers and
while it is expanding into

Demographics

Millennials

Female Gen X Baby Boomers

® -~ O
Discord's primary LE_-I/ @ [%1 m

the ,the audience skew and Full-Time Student Self- TirF;\aert_
majority of users using while is its central Worker Employed/ Worker
Discord are , or age group, Freelancer
were into gaming at some are using the
point. platform daily/more than Interests
once daily. '
There are Discord servers o 67% o1l 67% . ,
that focus on a variety of The majority of regular Gaing Technology 66% Music
topics for those outside Discord users are =
the gaming community, but a
including things like are also
' and’ High-Indexing Reasons for Using Social Media
just -
and i164 i157 i157
,which is
at the centre of Discord, is Finding lik S
the Inding fixe- 'nding Supporting/ Avoiding
. minded content (e.g. . .
reason for Discord users to o . connecting missing out
. . communities articles, . ;
use social media. e ShOWS with good on things
and . ' causes
] groups videos,
are a|SO h|gh memes etc)
indexing.

Sources: Digital Trends, GWI, Waves: Q1-Q4 2022, Worldwide, Regular Discord User Audience Profile,

Sample Size: 48,680, Demographics, Interests, Reasons for Using Social Media




Where is Discord most popular?

Discord Usage - More than once daily, daily & weekly

Audience %
183

1.1

Powered by Bing
© Australian Bureau of Statistics, GeoNames, Microsoft, Navinfo, OpenStreetMap, TomTom, Zenrin

North America and APAC are still core markets for Discord but usage in
Europe, notably across Scandinavia, continues to rise.

Source: GWI Core, Waves: All Global, Named Messaging Service Used

and lead the way with the
highest usage of Discord
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How can Marketers Utilise Discord?

There are
through
leveraging what is

O
A0

The best way to
and market your brand on
Discord is to build a

Users can then join, having
found you
through browsing the
platform or through
on or

Source: HubSpot

such as on Facebook or TikTok, but brands can still leverage Discord
with consumers on Discord by
around

Brands can

about Discord —

and having discussions in

Another way to market your
business on Discord is to
or servers
and
engage in conversations.

As part of
activity/campaigns, brands can
to
and

Discord can also be useful,
similarly to Reddit, for

Whether its gauging
for or getting
on
, Discord can be a vital
way for brands to show that
they and to

An important for
brands surrounds
As it has moved towards a

platform, brand safety has
become a concern.

The use of the platform by white
supremacy groups to organise a
violent rally in 2019 show

with the
platform and the
from brands.
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THANK YOU!
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