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Family run car dealership Town &
Cou ntr( 9rs,ha dn't advertised
With us fora while, but advertised
their ‘Big Better Suzuki’ Event in
aid of selling their large collection
of brand new Suzuki cars.
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A multi ne e&préo
taken in didsof promoting the

event.Products included diIilay,

InYourAreg, social media
marketing and a powerful
page print ad in the Surr:
Advertiser.
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The event was a great success
as Town and Country Suzuki !
finishing second init's area for “
new and used Suzuki cars. Using
digital meant the business wer
still receiving enquiries and
interest after the event. They
have said they will definitely do
more event promotion in the
future with us.
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FORM A COUMTRIO CARS WELE ALMC PROVIONE TR0 D8 S TIRATNON 1O YORM S0V JORNEY

. ) WIN A TWO-NIGHT WEEKEND GETAWAY, WITH DINNER
The full page print ad in the Surrey Advertiser reached* FOR TWO INCLUDED, COURTESY OF: buy

TO EMFTER SIWPLY TAKE A FEST ORIV B0 AT VEIBCLE AND LEAYE WITH A QUOTE

CREAT OF FURS - SPUCIAL DESCOLMTS - PRIZE D™
THESUZURE DG B TTHROLY EVENT B TRULY MOT TO B MISH,.
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town and country Suzuki.
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| just wanted to drop a quick line to offer our thanks to you, and
Surrey Live, for actioning the campaign that contributed heavily to
the success of our Big Better SUV Event between February 12th -
18th 2023.

The reason we can say for certain the event was a success, is due
to Town & Country Cars finishing second in its area for brand-new
Suzuki and used car sales during this period — 23 and 14
respectively!

The brand awareness provided with the social carousel post,
online takeover, print advert and in your area advert was
incredible. On the social carousel post alone, an engagement rate
of roughly 9.75% (866 actions, including clicks) against an overall
reach of 88,807, helped us to generate lots of hype and interest
around our dealership.

This conclusion is further evidenced by solid click-through
percentages and good levels of impressions garnered by the
remaining digital placements, which has meant we're still getting
inquiries and interest well after the event’s close.

by Giovanni simply couldn’t have gone any better — it goes without
saying, we'll be looking to do, and achieve, more of the same for
future events.

Thanks again Gio!”

Chris Tickner
Owner, Town and Country Suzuki
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